Web Design
Issues Hurting Your ROI

1. Mismatched Messaging

Your ad sets an expectation. If your
landing page doesn't meet it right away,
visitors leave. If your ad promises a free
quote but your landing page talks about
your company history, the person who
clicked has no idea where to go next. That
disconnect costs you the lead. Make sure
your headline, offer, and tone on the
landing page match what the ad said.

3. Poor Mobile Design

Your site looks different on mobile than it
does on desktop, and the maijority of
searches happen on mobile. If you're not
optimizing your site for the smaller screen,
your ads aren't reaching their full
potential, no matter how much you spend
on them. Many businesses overlook this,
thinking their site looks fine because it

works well on a computer.

5. Cluttered Layouts

When someone clicks your ad and lands
on your site, they should know exactly
where to go next. If your menu has too
many options, or key information is buried
several clicks deep, most people won't
bother figuring it out. Fixing this doesn't
always require a full redesign. But it's
always worth consulting a web design
agency so you make the right changes to

improve the user experience.

7. Tracking and Feedback
Gaps

Most businesses running paid ads focus
on the click numbers and not much else.
But clicks only tell you part of the story. If
your site isn't set up to track what
happens after someone lands on your
page, you have no way of knowing where
they dropped off or why they didn't

convert.

2. Slow Page Speed

If your landing page takes too long to

load, most visitors will leave before they
even see what you're offering. That
happens regardless of how good your ad
was, and you still pay for the click either
way. Fast-loading pages encourage
visitors to read your headline and find
your call to action.

4. Complicated Forms

Forms often stand between you and a

conversion. When they ask for too much
or feel like a chore to fill out, visitors
abandon them right at the finish line. Extra
fields might seem harmless, but they add
friction to an already short window of
attention. Not many people who clicked
an ad are willing to spend two minutes

filling out a form just to get a callback.

6. Weak Visual Credibility

Visitors judge your business by how your
site looks before they read a single word.
Outdated visuals and inconsistent
branding create doubt, and doubt makes
people hesitant to hand over their
information or make a purchase.
Professional design signals that your
business is legitimate and worth trusting,
which is often the difference between a
visitor who converts and one who doesn't.

8. How Design
Improvements
Strengthen Ads ROI

Improving your website design helps your
ads work harder without increasing spend.
When users move smoothly from click to
conversion, your cost-per-result improves
naturally. Small design changes often
produce meaningful gains in engagement
and conversions. When your website
supports your advertising goals, every
click has a better chance to pay off.
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